
THE IMPORTANCE OF WATER

WHY WATERLESS?

WATER & BEAUTY

:DWHUOHVV�%ČVKL�%HDXW\p

Humans use approximately

80-100 gallons
of fresh water daily.
%\�����������RI�WKH�ZRUOGʹV
SRSXODWLRQ�ZLOO�H[SHULHQFH
ZDWHU�VKRUWDJHV�

$Q�LQH[SHQVLYH�οOOHU�LQ�VNLQFDUH�DQG�EHDXW\��ZDWHU�KDV�
DOZD\V�EHHQ�D�PDLQ�LQJUHGLHQW��)RUPXODV�οOOHG�ZLWK�

ZDWHU�DWWUDFW�PRUH�EDFWHULD�DQG�UHTXLUH�SUHVHUYDWLYHV��
3URGXFWV�ZLWK�OHVV�ZDWHU�QHHG�IHZHU�SUHVHUYDWLYHV��

5HPRYLQJ�ZDWHU�FUHDWHV�D�FOHDQ��VLPSOH�DQG�
SUHVHUYDWLYH�IUHH�IRUPXOD�

MOST TRADITIONAL
FORMULAS CONTAIN 

• 80-90% WATER
• FILLERS
• PRESERVATIVES
• FRAGRANCE
• RHEOLOGY MODIFIERS
• pH STABILIZERS

BOSHI NANOFIBER IS

• WATERLESS
• CONSISTS OF MOSTLY 

ACTIVES & FUNCTIONAL 
INGREDIENTS

CONSUMERS & SUSTAINABILITY

Consumers are now 
more conscious than 
ever before.�7KH\�DUH�
ZLOOLQJ�WR�VSHQG�
PRUH�IRU�VXVWDLQDEOH�
SURGXFWV�WKDW�DUH�
FRQYHQLHQW�DQG�
HIIHFWLYH�

43%
27%

of consumers said they would pay 
more for a product if  the packaging was 
enviromentally friendly

of consumers said they are trying to reuse 
water or use less of it

:DWHUOHVV�%ĊVKL�%HDXW\p
NANOFIBER TECHNOLOGY

$Q�,QQRYDWLYH��4XLFN�
GLVVROYLQJ�SURGXFW�IRUP�
ZLWK�ZDWHUOHVV�DQG�HIƓFDFLRXV�
IRUPXODWLRQV��SURGXFHG�YLD�D�
SDWHQWHG�EDOO�HOHFWURVSLQQLQJ�
SURFHVV��

Phase Changing Formulas
&UHDWH�0XOWL�)XQFWLRQ�
)RUPXODV�E\�FRPELQLQJb��RU�
��EHDXW\�VWHSV�LQ�D�VLQJOH��
XQLTXH�SURGXFW��<RX�FDQ�DOVR�
DGG�XQVWDEOH�LQJUHGLHQWV�LQ�
SRZGHU�IRUP�EHWZHHQ�OD\HUV�
RI�1DQRοEHU�

(OHFWURVSXQ�1DQRƓEHUV
(OHFWURVSXQ�QDQRοEHUV�
DUH�PDGH�XVLQJ�ZDWHU�
VROXEOH�SRO\PHUV��OLNH�
+\DOXURQLF�$FLG��7KH�
QDQRοEHUV��ZKLFK�DUHb
��������[�VPDOOHU�WKDQ�DQ�
DYHUDJH�KXPDQ�KDLU�b�DUH�
HDVLO\�GLVVROYDEOHbZLWK�MXVW�
D�IHZ�GURSV�RI�ZDWHU�

%HQHƓWV�RI�%ĊVKL�%HDXW\�
• ,QFUHDVHG�SHQHWUDWLRQ
• /RZ�ZDWHU�DFWLYLW\
• (OLPLQDWLRQ�RI�LQJUHGLHQWV
• &RQYHQLHQW�WR�XVH
• 0XOWLIXQFWLRQDO��
• 'RVDJH�RSWLPL]DWLRQ
• ,PSURYHG�VWDELOLW\

&RPSDUDWLYH�UHVXOWV�RI�%ČVKL�3XOOXODQ�DQG�+$�οEHUV�
FRQWDLQLQJ�1LDFLQDPLGH�FRPSDUHG�WR�D�

6ROXWLRQ�ZLWK�HTXDO�DPRXQWV�RI�DOO���,QJUHGLHQWV��
�WHVW�XVHG�DQ�$OWHUQD6NLQ�KXPDQ�UHFRQVWUXFWHG�
(SLGHUPLV�PRGHO��,QLWLDO�%ČVKL�οEHU�WHVW�UHVXOWV�

LQGLFDWH�,PSURYHG�GHOLYHU\�RI�$FWLYH�LQJUHGLHQWV�LH��
1LDFLQDPLGH�LQ�WKLV�%ČVKL�SURGXFW�

�[�PRUH�SRZHUIXO��%ČVKL�
9LWDPLQ�&�1DQR��'URSV�
SRVVHVV�DQWLR[LGDQW�DFWLYLW\�
WKDW�LV��[�PRUH�SRZHUIXO�WKDQ�
D�WUDGLWLRQDO�9LWDPLQ�&�VHUXP��
SHU�RXU�LQLWLDO�'33+�DVVD\
UHVXOWV

2SWLPL]HG�$FWLYHV��7KLV�
WHFKQRORJ\�HQDEOHV�9LW�&�WR�
UHPDLQ�VWDEOH�DQG�SURWHFWHG�
XQWLO�WKH�PRPHQW�RI
DSSOLFDWLRQ��GHOLYHULQJ�IUHVK�
DQWLR[LGDQWV�WR�WKH�VNLQ�
    
6NLQ�3URWHFWLRQ��$QWLR[LGDQWV�
SOD\�D�NH\�UROH�LQ�VNLQ�KHDOWK��
RIIHULQJ�SURWHFWLRQ�IURP�
HQYLURQPHQWDO�VWUHVVRUV�DQG�
R[LGDWLYH�VWUHVV�

&XVWRPL]DEOH��7KLV�WHFKQRORJ\�
FDQ�EH�XVHG�WR�SURWHFW�RWKHU�
DFWLYH�LQJUHGLHQWV�GHOLYHULQJ�
SRZHUIXO�UHVXOWV�IRU�\RXU�
FXVWRPHUV��

Antioxidant Power

EFFECTIVENESS

'HOLYHU\�RI�
QLDFLQDPLGH�
XVLQJ�aqueous 
solution

47.2%

15.4%

18.6%

1LDFLQDPLGH�3HQHWUDWLRQ�
DIWHU���KRXUV

'HOLYHU\�RI�QLDFLQDPLGH�
XVLQJ�%ĊVKL�QDQRƓEHUV

25%

14.2%

29.8% (SLGHUPLV

'HUPLV
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+LJKHVW�$FWLYLW\

/RZHVW�$FWLYLW\

1DQR�'URSV

ͼ���/D\HUV�RI�1DQRοEHUV
ͼ���3HUIHFW�'RVH
ͼ���,QVLGH�FDQ�FRQWDLQ�SRZGHU
�����RU�JHOOHG�RLOV
ͼ���'LVVROYHV�TXLFNO\�ZLWK�ZDWHU
�����RU�RWKHU�DTXHRXV�OLTXLGV
ͼ���0DGH�IURP�VLPSOH�RU
�����FRPSOH[�VNLQFDUH�IRUPXOD
ͼ���,PSURYHG�VWDELOLW\

WATERLESS FORMATS

'LVVROYLQJ�&OHDQVHU

• +HOSV�WR�EUHDNGRZQ�
PDNHXS��DV�LW�WUDQVIRUPV�
LQWR�D�JHQWOH�H[IROLDWRU

• &OHDQVHU�WKHQ�WUDQVLWLRQV�
LQWR�IRDPLQJ�IRUP�ZKLFK�
OLIWV�DZD\�DOO�PDNHXS�
UHVLGXH

• /HDYHV�EHKLQG�FOHDQVHG��
DQG�PRLVWXUL]HG�VNLQ

%OHPLVK�'RWV

• 1DQRοEHU�GRW�SDWFK�
VSHFLοFDOO\�GHVLJQHG�
IRU�EOHPLVK�SURQH�VNLQ�

• 'RWV�EHFRPH�LQYLVLEOH�
RQFH�DFWLYDWHG�ZLWK�
ZDWHU�DQG�GLVVROYH��
UHOHDVLQJ�DFWLYHV�LQ�WKH�
VNLQ�

• &OHDQ�IRUPXOD�DQG��
SUHVHUYDWLYH�IUHH�

• &RQWDLQV�HIIHFWLYH�
OHYHOV�RI�6DOLF\OLF�$FLG�
DQG�1LDFLQDPLGH

1DQR�'URS 0LFURQHHGOH 6HUXP

THE TAIKI ADVANTAGE

TaikiUSA is a global leader in cosmetic and 
skincare tools, products and dispensers. 
From materials and design to delivery, 
Taiki is your partner for creating innovative 
application solutions that address your 
customers’ needs and enhance the customer 
experience

INNOVATION
EXPERTISE
CONSISTENCY
COMPLIANCE
SUPPLY CHAIN


